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RECOMMENDATION BY THE PROGRAM ADVISORY COMMITTEE

PORTAGE LAKES JOINT VOCATIONAL SCHOOL DISTRICT

Design, Communication, and Marketing

The advisory committee for the Design, Communication, and Marketing Program at Portage Lakes Career Center has
reviewed this course of study and recommends it for use as the foundation for instruction in classroom and laboratory
experiences.  The developers of the course of study have considered local labor market needs and the school district’s
ability to offer specialized programs.

The competencies found in the scope and sequence for this program have been reviewed and modified as congruent
with Ohio Department of Education competencies, the district’s philosophy and student assessment measures.
Additional competencies related to the field may have been incorporated.

We believe that this course of study adequately and correctly focuses on the development of the knowledge, skills,
attitudes, and values critical to successful employment in the multiple career fields available to students.

The Design, Communication, and Marketing Program advisory committee recommended this for approval in November
2022.



DISTRICT PHILOSOPHY

PORTAGE LAKES JOINT VOCATIONAL SCHOOL DISTRICT



The Board of Education of the Portage Lakes Joint Vocational School District believes in maintaining a stimulating
educational environment that is conducive to providing the highest quality career-technical skill training and meeting the
intellectual pursuits of each individual student. The objective of the district’s educational philosophy is to prepare each
person to be a responsible and productive member of our democratic society.

In the application of this philosophy, the Board of Education believes the instructional program should be designed to
provide the student every available opportunity to further develop the skills, interests, abilities, and attitudes acquired
by that person in earlier school years.  It is the opinion of the Board of Education that constant attention must be given
to appropriately expanding career-technical programs and academic courses, updating classroom equipment, and
ensuring the instructor’s knowledge in academic and career-technical trends.

The Board of Education adheres to the principle that what is considered valuable and appropriate learning be
determined within the scope of state law and the prerogative of the citizens of the community working in conjunction
with members of the Board.

Instructional techniques will be employed which prepare a student to be gainfully employed in a program field and/or
enrolled in an institution of higher education.  The student will be taught to have respect for the discipline of work and to
practice appropriate personal safety measures.

The Board of Education believes that by following the district philosophy, students will take pride in personal
achievement and proper conduct and will believe that education is an ongoing process that continues throughout one's
lifetime.



DISTRICT GOALS

CURRICULUM AND INSTRUCTION
To ensure that curriculum and instruction meet student needs, the district will:

·         continually update courses of study to reflect state of the art competencies
·         provide for the use of current technology to aide instructional delivery
·         utilize state and national best practices in the curriculum and instruction process

PROFESSIONAL GROWTH/STAFF MORALE/ADMINISTRATIVE SUPERVISION
To promote staff and administrative involvement in the educational process, the district will:

·         assist staff in developing individual professional goals
·         provide opportunities to improve staff morale
·         provide opportunities for professional development through in-service activities

PUBLIC RELATIONS AND COMMUNICATIONS
To promote a positive image of the career center and the value of career-technical training, the district will:

·         strengthen communication with advisory committees
·         expand and improve communication with home school districts and other contiguous

districts
·         review and expand recruitment activities
·         be sensitive to enrollment issues and program expansion

FINANCE
To develop long-range fiscal planning, the district will:

·         maximize state and local funding resources
·         research alternate funding sources, including grants
·         continue to improve operational methods to allow for increased efficiency

FACILITIES AND GROUNDS
To maintain a sound physical plant, the district will:

·         review and evaluate preventative maintenance
·         develop a long-range maintenance replacement plan
·         update program equipment to meet program and labor market needs



PROGRAM PHILOSOPHY

Design, Communication, and Marketing

The program believes that students participating in an arts and communication career field program will have the skills to
meet the new demands and challenges in our nation’s economy.  The Design, Communication, and Marketing program
will focus on multiple skills that meet industry and post-secondary educational standards.  Skills will include
competencies developed at both a state and national level.

The Design, Communication, and Marketing program is aligned with Ohio Department of Education and national
program competencies and guidelines.  This arrangement provides a seamless pathway for secondary, post-secondary,
and occupational experiences.  Students experience a core of English, mathematics, science, communication, social
studies, and technology competencies.  These experiences can lead to opportunities for post-secondary education
enrollment with multiple work-based learning programs and options.

Students in the Design, Communication, and Marketing program will receive training in today’s newest technologies and
the academic foundation they need to meet post-secondary educational and future workforce needs.

PROGRAM GOALS

Design, Communication, and Marketing

The goals of the Design, Communication, and Marketing Program are the following:

● Develop competencies in academic skill areas of English, mathematics, science, communications, social studies,
career planning, and technology

● Develop competencies in:
○ Business Ethics and Law
○ Information Technology
○ Visual Communication Design
○ Marketing
○ Color Theory
○ Visual Art and Design Elements and Principles
○ Media and Art Forms
○ Visual Layouts and Layout Design
○ Digital Design Software Applications
○ Web Page Design
○ Copywriting
○ Multimedia Content Management
○ Graphic Design
○ Audio / Video Editing
○ Videography
○ Photography
○ Photo Editing

● Develop employability and entrepreneurial competencies
● Develop teamwork, problem solving, leadership, and citizenship skills
● Develop acceptable attitudes, behaviors, and work habits for success in a global economy



PROGRAM STANDARDS

Portage Lakes Career Center’s Design, Communication, and Marketing program follows the Ohio Department

of Education’s (ODE) approved Arts and Communication Career Field Technical Content Standards located via

the link below and referred to in the forthcoming Scope and Sequence for the courses specifically chosen in

the Design, Communication, and Marketing program.

ODE updated the Arts and Communication Career Field Technical Course Content Standards in 2014.

Arts and Communication Career Field Technical Course Content Standards

https://education.ohio.gov/getattachment/Topics/Career-Tech/Arts-and-Communication-Career-Field/2014Arts-and-Communication-StandardsMay-19.pdf.aspx?lang=en-US


SCOPE AND SEQUENCE
Arts and Communication Career Field

Digital Image Editing
Subject Code: 340120

Outcome & Competency Descriptions

Course Description:
This course focuses on manipulating images for final output through print and Web-based production. Students obtain a
brief perspective on analog image editing and delve into the world of editing digital photos, illustrations and other
artwork.  They learn to adjust resolution and exposure, modify color, compress data and format and manage files.
Students will use problem-solving strategies and work collaboratively to complete the creative process with artists,
printers and Web developers.

Strand 1.    Business Operations/21st Century Skills
Learners apply principles of economics, business management, marketing and employability in an entrepreneur,
manager and employee role to the leadership, planning, developing and analyzing of business enterprises related to
the career field.

Outcome 1.1. Employability Skills
Develop career awareness and employability skills (e.g., face-to-face, online) needed for gaining and maintaining
employment in diverse business settings.

Competencies
1.1.1.     Identify the knowledge, skills and abilities necessary to succeed in careers.
1.1.2.     Identify the scope of career opportunities and the requirements for education, training, certification, licensure
and experience (e.g., interdependence of technical and artistic elements).
1.1.3.     Develop a career plan that reflects career interests, pathways and secondary and postsecondary options.
1.1.6.     Explain the importance of work ethic, accountability and responsibility and demonstrate associated behaviors in
fulfilling personal, community and workplace roles.
1.1.7.     Apply problem-solving and critical-thinking skills to work-related issues when making decisions and formulating
solutions.
1.1.8.     Identify the correlation between emotions, behavior and appearance and manage those to establish and
maintain professionalism.
1.1.9.     Give and receive constructive feedback to improve work habits.
1.1.10.   Adapt personal coping skills to adjust to taxing workplace demands.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.2.    Leadership and Communications
Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote
collaboration.

Competencies
1.2.3.     Identify and use verbal, nonverbal and active listening skills to communicate effectively.
1.2.6.     Use proper grammar and expression in all aspects of communication.
1.2.10.   Use interpersonal skills to provide group leadership, promote collaboration and work in a team (e.g., writer,
reporter, designer, director, actor, conductor, technical crew).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.3.     Business Ethics and Law
Analyze how professional, ethical and legal behavior contributes to continuous improvement in organizational
performance and regulatory compliance.

Competencies
1.3.3.     Use ethical character traits consistent with workplace standards (e.g., honesty, personal integrity, compassion,
justice).
1.3.8.     Verify compliance with computer and intellectual property laws and regulations.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.4.    Knowledge Management and Information Technology
Demonstrate current and emerging strategies and technologies used to collect, analyze, record and share information in
business operations.

Competencies
1.4.1.     Use office equipment to communicate (e.g., phone, radio equipment, fax machine, scanner, public address
systems).
1.4.2.     Select and use software applications to locate, record, analyze and present information (e.g., word processing,
e-mail, spreadsheet, databases, presentation, Internet search engines).
1.4.3.     Verify compliance with security rules, regulations and codes (e.g., property, privacy, access, accuracy issues,
client and patient record confidentiality) pertaining to technology specific to the industry pathway.
1.4.4.     Use system hardware to support software applications (e.g., innovations in imaging and screen printing).
1.4.7.     Use personal information management and productivity applications to optimize assigned tasks (e.g., lists,
calendars, address books).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.5.     Global Environment
Evaluate how beliefs, values, attitudes and behaviors influence organizational strategies and goals.

Competencies
1.5.3.     Use cultural intelligence to interact with individuals from diverse cultural settings.
1.5.4.     Recognize barriers in cross-cultural relationships and implement behavioral adjustments.
1.5.5.     Recognize the ways in which bias and discrimination may influence productivity and profitability.
1.5.6.     Analyze work tasks for understanding and interpretation from a different cultural perspective.
1.5.8.     Identify how multicultural teaming and globalization can foster development of new and improved products and
services (e.g., digital) and recognition of new opportunities.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.6.     Business Literacy
Develop foundational skills and knowledge in entrepreneurship, financial literacy and business operations.

Competencies
1.6.1.     Identify business opportunities.
1.6.2.     Assess the reality of becoming an entrepreneur, including advantages and disadvantages (e.g., risk versus
reward, reasons for success and failure).
1.6.5.     Describe organizational structure, chain of command, the roles and responsibilities of the organizational
departments and interdepartmental interactions.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.7.     Entrepreneurship/Entrepreneurs
Analyze the environment in which a business operates and the economic factors and opportunities associated with
self-employment.

Competencies
1.7.7.     Create a list of personal strengths, weaknesses, skills and abilities needed to be successful as an entrepreneur.
1.7.8.     Explain pathways used to become an entrepreneur.
1.7.10.   Describe techniques for obtaining experience (e.g., apprenticeship, co-operative [co-op] education, work
placement, internship, job shadowing) related to an entrepreneurial objective.
1.7.13.   Protect intellectual property and knowledge (e.g., copyright, patent, trademark, trade secrets, processes).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.8.     Operations Management
Plan, organize and monitor an organization or department to maximize contribution to organizational goals and
objectives.

Competencies
1.8.2.     Select and organize resources to develop a product or a service.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.10. Sales and Marketing
Manage pricing, place, promotion, packaging, positioning and public relations to improve quality customer service.

Competencies
1.10.2.   Determine the customer's needs and identify solutions.
1.10.3.   Communicate features, benefits and warranties of a product or service to the customer.
1.10.5.   Monitor customer expectations and determine product/service satisfaction by using measurement tools.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…

Strand 2.      Design
Learners apply the elements and principles of design and compositional techniques to create works of art and visual
layouts for both tactile and digital art forms.

Outcome 2.1.     Art Elements and Design Principles
Analyze works of art for the art elements and the design principles needed to create professional products.

Competencies
2.1.1.     Describe art elements of line, value, color, shape, space, form and texture in various media that are used
individually or in combination.
2.1.3.     Determine how and when to apply the principles of design, including unity, variety, balance, movement,
emphasis, visual hierarchy and proportion/scale, to communicate ideas.
2.1.7.     Interpret emphasis through contrast, isolation, size and placement.
2.1.8.     Identify visual hierarchy used to establish dominance.
2.1.9.     Recognize the use of proportion/scale.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 2.2.     Color Theory
Assess the use of color for commercial design.

Competencies
2.2.2.     Analyze position in color theory models (e.g., color wheel; Munsell’s design relationship among
chroma/intensity, value/lightness and hue).
2.2.4.     Identify gamut output issues and calibrate color.
2.2.5.     Select color profiles for different mediums (e.g., Red Green Blue [RGB], Cyan Magenta Yellow Key [CMYK],
Pantone®, Reference Output Medium Metric [ROMM] RGB, CIE-L*a*B* color space).
2.2.6.     Replicate color across multiple mediums accommodating how color changes from the monitor to the final
product (e.g., coated and uncoated papers, metallic, color-calibrated monitors).
2.2.7.     Compare and contrast additive and subtractive color theory (e.g., RGB, CMYK).
2.2.8.     Compare and contrast choices using the psychology of color.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 2.3.     Art Forms
Apply art elements and design principles to create two-dimensional (2D) and three-dimensional (3D) commercial
products using various media to communicate the message and evoke the desired audience response.

Competencies
2.3.3.     Apply color using pencil, marker, dry media, wet media and digital media.
2.3.6.     Select the material based on its characteristics (e.g., design, construction, maintenance, care of product) for the
intended use.
2.3.7.     Create a 3D design according to specific measurements using drawing, cutting, scoring and bonding techniques.

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design



Outcome 2.4.     Visual Layouts
Create layouts for pre-production and analyze the communicative effects on the commercial product.

Competencies
2.4.1.     Create thumbnail and rough sketches.
2.4.2.     Apply the proper color profile for the final output.
2.4.3.     Create single and multi-color layouts using images and formats.
2.4.4.     Use process color and spot color separations.
2.4.5.     Differentiate between raster- and vector-based layouts.
2.4.6.     Apply the components of a comprehensive layout (e.g., color scheme, font, white space, text graphics, frames,
headings) according to an overall theme for the product.
2.4.7.     Determine composition, formal qualities, scale and use of space.
2.4.10.   Determine how the technical characteristics of the print medium affect content and style.
2.4.11.   Calculate finishing requirements in a layout (e.g., registration marks, bleed, slugs).
2.4.12.   Evaluate the product in terms of the message or meaning for the targeted audience.

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design

Outcome 2.5.     Typography
Apply typographical elements for a commercial presentation.

Competencies
2.5.1.     Select typefaces (e.g., serif, sans serif).
2.5.2.     Apply typography kerning and leading to typefaces for readability.
2.5.3.     Use typographic measurements in terms of picas, points, pixels and ems.
2.5.4.     Mix families of type within a project.
2.5.5.     Use typography as a primary component of logo design.
2.5.6.     Determine the effect of various font types on operating systems.
2.5.7.     Assess typography’s effects on message delivery and aesthetics (e.g., limit families, readability).

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design

…



Strand 3.    Written Content Creation
Learners apply content creation knowledge and skills to use the intended message for entertainment, journalism or
marketing purposes.

Outcome 3.1.     Career-based Writing
Develop basic skills and knowledge related to fact-, entertainment- and marketing-based copy.

Competencies
3.1.10.   Select visual imagery to support or enhance copy.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…

Strand 5.   Print Production Process
Learners apply knowledge and skills to produce print or digital products.

Outcome 5.1.    File Preflight
Preflight files before printing.

Competencies
5.1.6.     Troubleshoot files coded with computer programming language.
5.1.7.     Confirm file accuracy through test printing.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 5.5.     Digital Print Methods
Analyze digital print technologies for digital and offset production.

Competencies
5.5.4.     Identify the types of file formats that can be sent to a RIP.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…



Strand 6.     Digital Design
Learners apply knowledge and skills of digital design to manipulate and animate new and existing audio, video or
photo images to create graphics for internet, broadcast, mobile and other multimedia applications.

Outcome 6.1.   Content Management
Import, store, export and manage digital assets.

Competencies
6.1.1.     Identify the characteristics that make media interactive.
6.1.2.     Compare how digital and interactive media are used in different environments (e.g., kiosks, electronic billboards,
Digital Out of Home [DOoH] signage, games).
6.1.3.     Select an application according to its capabilities in meeting the purpose and budget.
6.1.4.     Import media into the selected application.
6.1.6.     Convert file formats for use in editing software and other applications.
6.1.7.     Export media in the appropriate format for delivery.
6.1.8.     Manage digital assets through organizational techniques (e.g., metadata, keywords, file/folder structure, name
conventions).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 6.2.     Scanning
Apply scanning techniques and procedures to capture images for design.

Competencies
6.2.4.     Scan images.
6.2.5.     Save images in various modes, resolutions and formats.
6.2.6.     Scale, size and adjust file resolution for multiple uses.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 6.3.     Graphics
Create and manipulate two-dimensional (2D) and three-dimensional (3D) digital graphics.

Competencies
6.3.4.     Select a graphic file format based on compression, resolution and file size.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 6.4.     Animation
Create digital animation.

Competencies
6.4.6.     Render and export animations.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 6.5.     Web Page Design
Design and create webpages to appeal to the end user.

Competencies
6.5.1.     Identify how different devices, browsers and operating systems affect the look of a web page.
6.5.18.   Transfer files using file compression for transfer or storage.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…

Strand 7.    Performance
Learners apply knowledge and skills for performance, including roles, processes, procedures and production design.

Outcome 7.14. Performance Demands
Meet the physical, vocal and psychological demands of a performance.

Competencies
7.14.7.   Manage and relieve anxieties.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Arts and Communication Career Field
Visual Design Primer
Subject Code: 340310

Outcome & Competency Descriptions

Course Description:
Visual design takes the form of charts, drawings, boxes and more. In this first course for the Visual Design and Imaging
pathway, students gain a perspective of symbols, typography and product output. They acquire basic knowledge of
today’s role of graphics in communication industries. Focusing on the consumer, students analyze products and create
their own designs for critique. They learn how safety, deadlines, teamwork and ethics relate to the work.

Strand 1.    Business Operations/21st Century Skills

Learners apply principles of economics, business management, marketing and employability in an entrepreneur,

manager and employee role to the leadership, planning, developing and analyzing of business enterprises related to

the career field.

Outcome 1.1. Employability Skills

Develop career awareness and employability skills (e.g., face-to-face, online) needed for gaining and maintaining

employment in diverse business settings.

Competencies

1.1.1.   Identify the knowledge, skills and abilities necessary to succeed in careers.

1.1.2. Identify the scope of career opportunities and the requirements for education, training, certification, licensure and

experience (e.g., interdependence of technical and artistic elements).

1.1.3.  Develop a career plan that reflects career interests, pathways and secondary and postsecondary options.

1.1.6. Explain the importance of work ethic, accountability and responsibility and demonstrate associated behaviors in

fulfilling personal, community and workplace roles.

1.1.7. Apply problem-solving and critical-thinking skills to work-related issues when making decisions and formulating

solutions.

1.1.8. Identify the correlation between emotions, behavior and appearance and manage those to establish and maintain

professionalism.

1.1.9.  Give and receive constructive feedback to improve work habits.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.2.     Leadership and Communications

Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote

collaboration.

Competencies

1.2.2.     Deliver formal and informal presentations.

1.2.3.     Identify and use verbal, nonverbal and active listening skills to communicate effectively.

1.2.6.     Use proper grammar and expression in all aspects of communication.

1.2.8. Identify the strengths, weaknesses and characteristics of leadership styles that influence internal and external

workplace relationships.

1.2.9. Identify advantages and disadvantages involving digital and/or electronic communications (e.g., common

content for large audience, control of tone, speed, cost, lack of non-verbal cues, potential for forwarding information,

longevity).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.3.     Business Ethics and Law

Analyze how professional, ethical and legal behavior contributes to continuous improvement in organizational

performance and regulatory compliance.

Competencies
1.3.2.   Follow protocols and practices necessary to maintain a clean, safe and healthy work environment.

1.3.3. Use ethical character traits consistent with workplace standards (e.g., honesty, personal integrity, compassion,

justice).

1.3.5. Access and implement safety compliance measures (e.g., quality assurance information, safety data sheets [SDSs],

product safety data sheets [PSDSs], United States Environmental Protection Agency [EPA], United States Occupational

Safety and Health Administration [OSHA]) that contribute to the continuous improvement of the organization.

1.3.7. Identify the labor laws that affect employment and the consequences of noncompliance for both employee and

employer (e.g., harassment, labor, employment, employment interview, testing, minor labor laws, Americans with

Disabilities Act, Fair Labor Standards Acts, Equal Employment Opportunity Commission [EEOC]).

1.3.8.    Verify compliance with computer and intellectual property laws and regulations.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.4.     Knowledge Management and Information Technology

Demonstrate current and emerging strategies and technologies used to collect, analyze, record and share information in

business operations.

Competencies

1.4.1. Use office equipment to communicate (e.g., phone, radio equipment, fax machine, scanner, public address

systems).

1.4.2. Select and use software applications to locate, record, analyze and present information (e.g., word processing,

e-mail, spreadsheet, databases, presentation, Internet search engines).

1.4.7. Use personal information management and productivity applications to optimize assigned tasks (e.g., lists,

calendars, address books).

1.4.8.   Use electronic media (e.g., social media) to communicate and follow network etiquette guidelines.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.5.     Global Environment

Evaluate how beliefs, values, attitudes and behaviors influence organizational strategies and goals.

Competencies

1.5.1.  Describe how cultural understanding, cultural intelligence skills and continual awareness are interdependent.

1.5.3.     Use cultural intelligence to interact with individuals from diverse cultural settings.

1.5.8. Identify how multicultural teaming and globalization can foster development of new and improved products and

services (e.g., digital) and recognition of new opportunities.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.6.     Business Literacy

Develop foundational skills and knowledge in entrepreneurship, financial literacy and business operations.

Competencies

1.6.1.     Identify business opportunities.

1.6.3.     Explain the importance of planning your business.

1.6.5. Describe organizational structure, chain of command, the roles and responsibilities of the organizational

departments and interdepartmental interactions.

1.6.7.     Identify the effect of supply and demand on products and services.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.7.     Entrepreneurship/Entrepreneurs

Analyze the environment in which a business operates and the economic factors and opportunities associated with

self-employment.

Competencies

1.7.7.     Create a list of personal strengths, weaknesses, skills and abilities needed to be successful as an entrepreneur.

1.7.8.     Explain pathways used to become an entrepreneur.

1.7.9.     Conduct a self-assessment to determine entrepreneurial potential.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.8.     Operations Management

Plan, organize and monitor an organization or department to maximize contribution to organizational goals and

objectives.

Competencies

1.8.4. Identify alternative actions to take when goals are not met (e.g., changing goals, changing strategies,

efficiencies).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.10. Sales and Marketing

Manage pricing, place, promotion, packaging, positioning and public relations to improve quality customer service.

Competencies

1.10.2.   Determine the customer's needs and identify solutions.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…



Strand 2.    Design

Learners apply the elements and principles of design and compositional techniques to create works of art and visual

layouts for both tactile and digital art forms.

Outcome 2.1.     Art Elements and Design Principles

Analyze works of art for the art elements and the design principles needed to create professional products.

Competencies

2.1.1. Describe art elements of line, value, color, shape, space, form and texture in various media that are used

individually or in combination.

2.1.2. Identify specific characteristics (i.e., positive and negative, organic, geometric, quality, weight, direction) of art

elements that communicate and express ideas.

2.1.3. Determine how and when to apply the principles of design, including unity, variety, balance, movement,

emphasis, visual hierarchy and proportion/scale, to communicate ideas.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 2.2.     Color Theory

Assess the use of color for commercial design.

Competencies

2.2.1.     Explain the science of color perception using the electromagnetic spectrum.

2.2.3.     Describe how changes to tint, shade, hue, value, intensity and saturation relate to color theory.

2.2.7.     Compare and contrast additive and subtractive color theory (e.g., RGB, CMYK).

2.2.8.     Compare and contrast choices using the psychology of color.

2.2.9. Critique the use of color schemes (e.g., primary, secondary, tertiary, analogous, complementary, triads,

monochromatic) in various media.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 2.3.     Art Forms

Apply art elements and design principles to create two-dimensional (2D) and three-dimensional (3D) commercial

products using various media to communicate the message and evoke the desired audience response.

Competencies

2.3.2. Draw in one-point, two-point, multi-point and aerial perspectives.

2.3.3. Apply color using pencil, marker, dry media, wet media and digital media.

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design

Outcome 2.4.     Visual Layouts

Create layouts for pre-production and analyze the communicative effects on the commercial product.

Competencies

2.4.1.     Create thumbnail and rough sketches.

2.4.3.     Create single and multi-color layouts using images and formats.

2.4.5.     Differentiate between raster- and vector-based layouts.

2.4.6. Apply the components of a comprehensive layout (e.g., color scheme, font, white space, text graphics, frames,

headings) according to an overall theme for the product.

2.4.12.   Evaluate the product in terms of the message or meaning for the targeted audience.

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design

Outcome 2.5.     Typography

Apply typographical elements for a commercial presentation.

Competencies

2.5.1.     Select typefaces (e.g., serif, sans serif).

2.5.2.     Apply typography kerning and leading to typefaces for readability.

2.5.3.     Use typographic measurements in terms of picas, points, pixels and ems.

2.5.4.     Mix families of type within a project.

2.5.5.     Use typography as a primary component of logo design.

2.5.7.     Assess typography’s effects on message delivery and aesthetics (e.g., limit families, readability).

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design

…



Strand 3.      Written Content Creation

Learners apply content creation knowledge and skills to use the intended message for entertainment, journalism or

marketing purposes.

Outcome 3.1.     Career-based Writing

Develop basic skills and knowledge related to fact-, entertainment- and marketing-based copy.

Competencies

3.1.1.     Analyze the writing content and styles of fact-, entertainment- and marketing-based models.

3.1.5.     Create copy that emphasizes the central theme through supporting ideas or facts.

3.1.10.   Select visual imagery to support or enhance copy.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 3.4.     Market-based Writing

Write concise, creative, memorable, sellable copy for advertising, public relations and proposals.

Competencies

3.4.1.     Research and analyze trends and local markets for opportunities.

3.4.2.     Determine the wants and needs of the target audience.

3.4.9.     Critique advertisements to ensure the achievement of goals and objectives.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…



Strand 5.     Print Production Process
Learners apply knowledge and skills to produce print or digital products.

Outcome 5.4.     Printed Images

Create printed images according to the client’s approved proof.

Competencies

5.4.6.     Produce copies following project specifications.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 5.5.     Digital Print Methods

Analyze digital print technologies for digital and offset production.

Competencies

5.5.1. Identify digital printing technologies and uses, including laser, toner-based xerography, ink-based digital and

wide-format inkjet.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…

Strand 6.      Digital Design

Learners apply knowledge and skills of digital design to manipulate and animate new and existing audio, video or photo

images to create graphics for internet, broadcast, mobile and other multimedia applications.

Outcome 6.1.     Content Management

Import, store, export and manage digital assets.

Competencies

6.1.4.     Import media into the selected application.

6.1.6.     Convert file formats for use in editing software and other applications.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media

Arts

X Performing

Arts

X Visual Design



Outcome 6.2.     Scanning

Apply scanning techniques and procedures to capture images for design.

Competencies

6.2.1.     Describe the relationship between lines per inch (LPI) and dots per inch (DPI).

6.2.2.     Describe the relationship between resolution and file size.

6.2.4.     Scan images.

6.2.5.     Save images in various modes, resolutions and formats.

6.2.6.     Scale, size and adjust file resolution for multiple uses.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 6.3. Graphics

Create and manipulate two-dimensional (2D) and three-dimensional (3D) digital graphics.

Competencies

6.3.1.     Draw digital graphics.

6.3.2.     Manipulate the attributes of graphics (e.g., color, shape, size, texture).

6.3.3.     Arrange graphics using layers.

6.3.4.     Select a graphic file format based on compression, resolution and file size.

6.3.5.     Optimize and export graphic files for intended use.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media

Arts

X Performing

Arts

X Visual Design

Outcome 6.5.     Web Page Design

Design and create webpages to appeal to the end user.

Competencies

6.5.1.     Identify how different devices, browsers and operating systems affect the look of a web page.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Arts and Communication Career Field
Advertising and Communication

Subject Code: 340340
Outcome & Competency Descriptions

Course Description:
Creators and producers of graphic images must understand how to integrate and adapt creations for multiple marketing
purposes.  Students research and analyze the power of visuals in advertising campaigns and public relations events.
Using the principles of advertising and visual communications, they develop strategies and products for specific purposes
and audiences.  They use logos, images and type integrated strategically to create both printed and electronic products
on a theme.

Strand 1.    Business Operations/21st Century Skills
Learners apply principles of economics, business management, marketing and employability in an entrepreneur,
manager and employee role to the leadership, planning, developing and analyzing of business enterprises related to
the career field.

Outcome 1.1. Employability Skills
Develop career awareness and employability skills (e.g., face-to-face, online) needed for gaining and maintaining
employment in diverse business settings.

Competencies
1.1.1.     Identify the knowledge, skills and abilities necessary to succeed in careers.
1.1.2.     Identify the scope of career opportunities and the requirements for education, training, certification, licensure
and experience (e.g., interdependence of technical and artistic elements).
1.1.3.     Develop a career plan that reflects career interests, pathways and secondary and postsecondary options.
1.1.4.     Describe the role and function of professional organizations, industry associations and organized labor and use
networking techniques to develop and maintain professional relationships.
1.1.5.     Develop strategies for self-promotion in the hiring process (e.g., filling out job applications, resume writing,
interviewing skills, portfolio development).
1.1.6.     Explain the importance of work ethic, accountability and responsibility and demonstrate associated behaviors in
fulfilling personal, community and workplace roles.
1.1.7.     Apply problem-solving and critical-thinking skills to work-related issues when making decisions and formulating
solutions.
1.1.8.     Identify the correlation between emotions, behavior and appearance and manage those to establish and
maintain professionalism.
1.1.9.     Give and receive constructive feedback to improve work habits.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.2.     Leadership and Communications
Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote
collaboration.
Competencies
1.2.1.     Extract relevant, valid information from materials and cite sources of information (e.g., First Amendment,
Freedom of Information Act).
1.2.2.     Deliver formal and informal presentations.
1.2.3.     Identify and use verbal, nonverbal and active listening skills to communicate effectively.
1.2.4.     Use negotiation and conflict-resolution skills to reach solutions.
1.2.5.     Communicate information (e.g., directions, ideas, vision, workplace expectations) for an intended audience and
purpose.
1.2.6.     Use proper grammar and expression in all aspects of communication.
1.2.7.     Use problem-solving and consensus-building techniques to draw conclusions and determine next steps.
1.2.8.     Identify the strengths, weaknesses and characteristics of leadership styles that influence internal and external
workplace relationships.
1.2.9.     Identify advantages and disadvantages involving digital and/or electronic communications (e.g., common
content for large audience, control of tone, speed, cost, lack of non-verbal cues, potential for forwarding information,
longevity).
1.2.10.   Use interpersonal skills to provide group leadership, promote collaboration and work in a team (e.g., writer,
reporter, designer, director, actor, conductor, technical crew).
1.2.11.   Write professional correspondence, documents, job applications and résumés.
1.2.12.   Use technical writing skills to complete forms and create reports.
1.2.13.   Identify stakeholders and solicit their opinions.
1.2.14.   Use motivational strategies to accomplish goals.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.3.     Business Ethics and Law
Analyze how professional, ethical and legal behavior contributes to continuous improvement in organizational
performance and regulatory compliance.

Competencies
1.3.3.     Use ethical character traits consistent with workplace standards (e.g., honesty, personal integrity, compassion,
justice).
1.3.6.     Identify deceptive practices (e.g., bait and switch, identity theft, unlawful door-to-door sales, deceptive service
estimates, fraudulent misrepresentations) and their overall impact on organizational performance.
1.3.8.     Verify compliance with computer and intellectual property laws and regulations.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.4.   Knowledge Management and Information Technology
Demonstrate current and emerging strategies and technologies used to collect, analyze, record and share information in
business operations.

Competencies
1.4.1.     Use office equipment to communicate (e.g., phone, radio equipment, fax machine, scanner, public address
systems).
1.4.2.     Select and use software applications to locate, record, analyze and present information (e.g., word processing,
e-mail, spreadsheet, databases, presentation, Internet search engines).
1.4.4.     Use system hardware to support software applications (e.g., innovations in imaging and screen printing).
1.4.7.     Use personal information management and productivity applications to optimize assigned tasks (e.g., lists,
calendars, address books).
1.4.8.     Use electronic media (e.g., social media) to communicate and follow network etiquette guidelines.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.5.     Global Environment
Evaluate how beliefs, values, attitudes and behaviors influence organizational strategies and goals.

Competencies
1.5.3.     Use cultural intelligence to interact with individuals from diverse cultural settings.
1.5.4.     Recognize barriers in cross-cultural relationships and implement behavioral adjustments.
1.5.5.     Recognize the ways in which bias and discrimination may influence productivity and profitability.
1.5.8.     Identify how multicultural teaming and globalization can foster development of new and improved products and
services (e.g., digital) and recognition of new opportunities.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.6.  Business Literacy
Develop foundational skills and knowledge in entrepreneurship, financial literacy and business operations.

Competencies
1.6.1.     Identify business opportunities.
1.6.2.     Assess the reality of becoming an entrepreneur, including advantages and disadvantages (e.g., risk versus
reward, reasons for success and failure).
1.6.3.     Explain the importance of planning your business.
1.6.4.     Identify types of businesses, ownership and entities (i.e., individual proprietorships, partnerships, corporations,
cooperatives, public, private, profit, not-for-profit).
1.6.5.     Describe organizational structure, chain of command, the roles and responsibilities of the organizational
departments and interdepartmental interactions.
1.6.6.     Identify the target market served by the organization, the niche that the organization fills and an outlook of the
industry.
1.6.7.     Identify the effect of supply and demand on products and services.
1.6.8.     Identify the features and benefits that make an organization’s product or service competitive.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.7.   Entrepreneurship/Entrepreneurs
Analyze the environment in which a business operates and the economic factors and opportunities associated with
self-employment.

Competencies
1.7.2.     Explain the role of profit as the incentive to entrepreneurs in a market economy.
1.7.3.     Identify the factors that contribute to the success and failure of entrepreneurial ventures.
1.7.4.     Assess the roles of nonprofit and for-profit businesses.
1.7.13.   Protect intellectual property and knowledge (e.g., copyright, patent, trademark, trade secrets, processes).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.8.  Operations Management
Plan, organize and monitor an organization or department to maximize contribution to organizational goals and
objectives.

Competencies
1.8.2.     Select and organize resources to develop a product or a service.
1.8.6.     Identify the advantages and disadvantages of carrying cost and Just-in-Time (JIT) production systems and the
effects of maintaining inventory (e.g., perishable, shrinkage, insurance) on profitability.
1.8.10.   Analyze how business management and environmental management systems (e.g., health, safety) contribute to
continuous improvement and sustainability.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.9.     Financial Management
Use financial tools, strategies and systems to develop, monitor and control the use of financial resources to ensure
personal and business financial well-being.

Competencies
1.9.8.     Identify income sources and expenditures.
1.9.9.     Compare and contrast different banking services available through financial institutions.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.10. Sales and Marketing
Manage pricing, place, promotion, packaging, positioning and public relations to improve quality customer service.

Competencies
1.10.1.   Identify how the roles of sales, advertising and public relations contribute to a company’s brand.
1.10.2.   Determine the customer's needs and identify solutions.
1.10.3.   Communicate features, benefits and warranties of a product or service to the customer.
1.10.4.   Identify the company policies and procedures for initiating product and service improvements.
1.10.5.   Monitor customer expectations and determine product/service satisfaction by using measurement tools.
1.10.6.   Discuss the importance of correct pricing to support a product’s or service’s positioning in the marketing mix.
1.10.7.   Describe the importance and diversity of distribution channels (i.e., direct, indirect) to sell a product.
1.10.8.   Use promotional techniques to maximize sales revenues (e.g., advertising, sales promotions, publicity, public
relations).
1.10.9.   Describe how product mix (e.g., product line, product items) maximizes sales revenues, market, share and profit
margin.
1.10.10.Demonstrate sales techniques.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.11. Principles of Business Economics
Examine and employ economic principles, concepts and policies to accomplish organizational goals and objectives.

Competencies
1.11.3. Use economic indicators to identify economic trends (e.g., deregulation) and conditions (e.g., inflation,
interest rate fluctuations, unemployment rates).
1.11.4. Determine how the quality, quantity and pricing of goods and services are affected by domestic and
international competition in a market economy.
1.11.7. Describe how economic performance and culture are interdependent.
1.11.8. Identify the relationships between economy, society and environment that lead to sustainability (e.g.,
evolution and impact of the arts).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…

Strand 2.  Design
Learners apply the elements and principles of design and compositional techniques to create works of art and visual
layouts for both tactile and digital art forms.

Outcome 2.1.   Art Elements and Design Principles
Analyze works of art for the art elements and the design principles needed to create professional products.

Competencies
2.1.1.     Describe art elements of line, value, color, shape, space, form and texture in various media that are used
individually or in combination.
2.1.2.     Identify specific characteristics (i.e., positive and negative, organic, geometric, quality, weight, direction) of art
elements that communicate and express ideas.
2.1.3.     Determine how and when to apply the principles of design, including unity, variety, balance, movement,
emphasis, visual hierarchy and proportion/scale, to communicate ideas.
2.1.4. Compare and contrast unity and variety within a design.
2.1.5.     Contrast formal/symmetrical, informal/asymmetrical and radial balance.
2.1.6.     Observe movement shown through repetition, pattern and rhythm.
2.1.7.     Interpret emphasis through contrast, isolation, size and placement.
2.1.8.     Identify visual hierarchy used to establish dominance.
2.1.9.     Recognize the use of proportion/scale.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 2.2.     Color Theory
Assess the use of color for commercial design.

Competencies
2.2.1.     Explain the science of color perception using the electromagnetic spectrum.
2.2.2.     Analyze position in color theory models (e.g., color wheel; Munsell’s design relationship among
chroma/intensity, value/lightness and hue).
2.2.3.     Describe how changes to tint, shade, hue, value, intensity and saturation relate to color theory.
2.2.5.     Select color profiles for different mediums (e.g., Red Green Blue [RGB], Cyan Magenta Yellow Key [CMYK],
Pantone®, Reference Output Medium Metric [ROMM] RGB, CIE-L*a*B* color space).
2.2.8.     Compare and contrast choices using the psychology of color.
2.2.9.     Critique the use of color schemes (e.g., primary, secondary, tertiary, analogous, complementary, triads,
monochromatic) in various media.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 2.4.     Visual Layouts
Create layouts for pre-production and analyze the communicative effects on the commercial product.
Competencies
2.4.1.     Create thumbnail and rough sketches.
2.4.2.     Apply the proper color profile for the final output.
2.4.3.     Create single and multi-color layouts using images and formats.
2.4.6.     Apply the components of a comprehensive layout (e.g., color scheme, font, white space, text graphics, frames,
headings) according to an overall theme for the product.
2.4.8.     Apply compositional techniques, including rule of thirds, use of a grid system, 180-degree rule, framing, fill
frame, pyramid, strong center of interest and aspect ratio.
2.4.9.     Create visual continuity among a variety of products.
2.4.10.   Determine how the technical characteristics of the print medium affect content and style.
2.4.12.   Evaluate the product in terms of the message or meaning for the targeted audience.

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design



Outcome 2.5.     Typography
Apply typographical elements for a commercial presentation.

Competencies
2.5.1.     Select typefaces (e.g., serif, sans serif).
2.5.2.     Apply typography kerning and leading to typefaces for readability.
2.5.3.     Use typographic measurements in terms of picas, points, pixels and ems.
2.5.4.     Mix families of type within a project.
2.5.7.     Assess typography’s effects on message delivery and aesthetics (e.g., limit families, readability).

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design

…

Strand 3.     Written Content Creation
Learners apply content creation knowledge and skills to use the intended message for entertainment, journalism or
marketing purposes.

Outcome 3.1.    Career-based Writing
Develop basic skills and knowledge related to fact-, entertainment- and marketing-based copy.

Competencies
3.1.1.     Analyze the writing content and styles of fact-, entertainment- and marketing-based models.
3.1.2.     Compare and contrast fiction and nonfiction.
3.1.3.     Assess or determine the platform for delivery (e.g., video, audio, print).
3.1.4.     Compare and contrast vocabulary, transition words, diction and sentence structure within writing models.
3.1.5.     Create copy that emphasizes the central theme through supporting ideas or facts.
3.1.6.     Adapt writing for the literacy level of the audience, including the use of readability software.
3.1.7.     Critique timeliness, effect and proximity characteristics of copy.
3.1.8.     Meet word count and organization-sensitive requirements.
3.1.9.     Adapt the format (e.g., web, column) and body style (e.g., inverted-pyramid, hourglass, narrative) based on
technical requirements and the purpose for writing.
3.1.10.   Select visual imagery to support or enhance copy.
3.1.11.   Review, re-write and edit to prepare the final copy for client and artistic approval.
3.1.12.   Critique the impact of your writing and incorporate feedback in a revision.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 3.2.     Entertainment-based Writing
Produce copy for products designed for amusement and enjoyment.

Competencies
3.2.1.     Compare and contrast entertainment-based models of content created for print, electronic, audio, video and
audio-visual genres.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts Visual Design

Outcome 3.3.   Fact-based Writing
Write concise and focused copy for journalism.

Competencies
3.3.1.     Determine what information is newsworthy.
3.3.4.     Compare and contrast objective and subjective fact-based text.
3.3.12.   Create specialized stories.
3.3.13.   Engage symmetrical and asymmetrical strategies in the creation and revision of content.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts Visual Design

Outcome 3.4.     Market-based Writing
Write concise, creative, memorable, sellable copy for advertising, public relations and proposals.

Competencies
3.4.1.     Research and analyze trends and local markets for opportunities.
3.4.2.     Determine the wants and needs of the target audience.
3.4.3.     Communicate brand image and product value.
3.4.4.     Create subjective text to market products, including posters, advertising jingles and opening sequences for
television.
3.4.5.     Synthesize ideas for primary and secondary messages.
3.4.6.     Apply the product, price, promotion and placement components of marketing.
3.4.7.     Implement the voice of the customer in branding.
3.4.8.     Create and revise messages for word-of-mouth, advertising and social media channels.
3.4.9.     Critique advertisements to ensure the achievement of goals and objectives.
3.4.10.   Apply channels of direct mail, online, email, Web and social media strategies.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…



Strand 6.   Digital Design
Learners apply knowledge and skills of digital design to manipulate and animate new and existing audio, video or
photo images to create graphics for internet, broadcast, mobile and other multimedia applications.

Outcome 6.1.    Content Management
Import, store, export and manage digital assets.

Competencies
6.1.1.     Identify the characteristics that make media interactive.
6.1.2.     Compare how digital and interactive media are used in different environments (e.g., kiosks, electronic billboards,
Digital Out of Home [DOoH] signage, games).
6.1.8.     Manage digital assets through organizational techniques (e.g., metadata, keywords, file/folder structure, name
conventions).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 6.5.     Web Page Design
Design and create webpages to appeal to the end user.

Competencies
6.5.1.     Identify how different devices, browsers and operating systems affect the look of a web page.
6.5.17.   Collect and interpret data analytics.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Arts and Communication Career Field
Multi-Media Web Production

Subject Code: 340160
Outcome & Competency Descriptions

Course Description:
The focus of this course is on merging different types of media on the Internet. Students combine text, still photography,
audio, videography and graphic arts to create interactive Web pages. They demonstrate creative, digital storytelling
accessible from multiple platforms.  Students learn project management and marketing.  They learn how to create Web
content that is accessible by individuals with visual disabilities.

Strand 1.   Business Operations/21st Century Skills
Learners apply principles of economics, business management, marketing and employability in an entrepreneur,
manager and employee role to the leadership, planning, developing and analyzing of business enterprises related to
the career field.

Outcome 1.1. Employability Skills
Develop career awareness and employability skills (e.g., face-to-face, online) needed for gaining and maintaining
employment in diverse business settings.

Competencies
1.1.1.     Identify the knowledge, skills and abilities necessary to succeed in careers.
1.1.2.     Identify the scope of career opportunities and the requirements for education, training, certification, licensure
and experience (e.g., interdependence of technical and artistic elements).
1.1.4.     Describe the role and function of professional organizations, industry associations and organized labor and use
networking techniques to develop and maintain professional relationships.
1.1.7.     Apply problem-solving and critical-thinking skills to work-related issues when making decisions and formulating
solutions.
1.1.8.     Identify the correlation between emotions, behavior and appearance and manage those to establish and
maintain professionalism.
1.1.9.     Give and receive constructive feedback to improve work habits.
1.1.10.   Adapt personal coping skills to adjust to taxing workplace demands.
1.1.11.   Recognize different cultural beliefs and practices in the workplace and demonstrate respect for them.
1.1.12.   Identify healthy lifestyles that reduce the risk of chronic disease, unsafe habits and abusive behavior.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.2.     Leadership and Communications
Process, maintain, evaluate and disseminate information in a business. Develop leadership and team building to promote
collaboration.

Competencies
1.2.1.     Extract relevant, valid information from materials and cite sources of information (e.g., First Amendment,
Freedom of Information Act).
1.2.2.     Deliver formal and informal presentations.
1.2.3.     Identify and use verbal, nonverbal and active listening skills to communicate effectively.
1.2.5.     Communicate information (e.g., directions, ideas, vision, workplace expectations) for an intended audience and
purpose.
1.2.6.     Use proper grammar and expression in all aspects of communication.
1.2.7.     Use problem-solving and consensus-building techniques to draw conclusions and determine next steps.
1.2.8.     Identify the strengths, weaknesses and characteristics of leadership styles that influence internal and external
workplace relationships.
1.2.9.     Identify advantages and disadvantages involving digital and/or electronic communications (e.g., common
content for large audience, control of tone, speed, cost, lack of non-verbal cues, potential for forwarding information,
longevity).
1.2.10.   Use interpersonal skills to provide group leadership, promote collaboration and work in a team (e.g., writer,
reporter, designer, director, actor, conductor, technical crew).
1.2.13.   Identify stakeholders and solicit their opinions.
1.2.14.   Use motivational strategies to accomplish goals.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.3.    Business Ethics and Law
Analyze how professional, ethical and legal behavior contributes to continuous improvement in organizational
performance and regulatory compliance.

Competencies
1.3.1.     Analyze how regulatory compliance affects business operations and organizational performance.
1.3.3.     Use ethical character traits consistent with workplace standards (e.g., honesty, personal integrity, compassion,
justice).
1.3.4.     Identify how federal and state consumer protection laws affect products and services.
1.3.8.     Verify compliance with computer and intellectual property laws and regulations.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.4.     Knowledge Management and Information Technology
Demonstrate current and emerging strategies and technologies used to collect, analyze, record and share information in
business operations.

Competencies
1.4.1.     Use office equipment to communicate (e.g., phone, radio equipment, fax machine, scanner, public address
systems).
1.4.2.     Select and use software applications to locate, record, analyze and present information (e.g., word processing,
e-mail, spreadsheet, databases, presentation, Internet search engines).
1.4.5.     Use information technology tools to maintain, secure and monitor business records.
1.4.6.     Use an electronic database to access and create business and technical information.
1.4.7.     Use personal information management and productivity applications to optimize assigned tasks (e.g., lists,
calendars, address books).
1.4.8.     Use electronic media (e.g., social media) to communicate and follow network etiquette guidelines.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.5.  Global Environment
Evaluate how beliefs, values, attitudes and behaviors influence organizational strategies and goals.

Competencies
1.5.1.     Describe how cultural understanding, cultural intelligence skills and continual awareness are interdependent.
1.5.6.     Analyze work tasks for understanding and interpretation from a different cultural perspective.
1.5.8.     Identify how multicultural teaming and globalization can foster development of new and improved products and
services (e.g., digital) and recognition of new opportunities.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.6.   Business Literacy
Develop foundational skills and knowledge in entrepreneurship, financial literacy and business operations.

Competencies
1.6.1.     Identify business opportunities.
1.6.5.     Describe organizational structure, chain of command, the roles and responsibilities of the organizational
departments and interdepartmental interactions.
1.6.6.     Identify the target market served by the organization, the niche that the organization fills and an outlook of the
industry.
1.6.8.     Identify the features and benefits that make an organization’s product or service competitive.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 1.7.     Entrepreneurship/Entrepreneurs
Analyze the environment in which a business operates and the economic factors and opportunities associated with
self-employment.

Competencies
1.7.1.     Compare and contrast the four types of business ownership (i.e., individual proprietorships, partnerships,
corporations, cooperatives).
1.7.2.     Explain the role of profit as the incentive to entrepreneurs in a market economy.
1.7.6.     Describe life cycles of an entrepreneurial business and an entrepreneur.
1.7.7.     Create a list of personal strengths, weaknesses, skills and abilities needed to be successful as an entrepreneur.
1.7.8.     Explain pathways used to become an entrepreneur.
1.7.9.     Conduct a self-assessment to determine entrepreneurial potential.
1.7.13.   Protect intellectual property and knowledge (e.g., copyright, patent, trademark, trade secrets, processes).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.10. Sales and Marketing
Manage pricing, place, promotion, packaging, positioning and public relations to improve quality customer service.

Competencies
1.10.2.   Determine the customer's needs and identify solutions.
1.10.3.   Communicate features, benefits and warranties of a product or service to the customer.
1.10.5.   Monitor customer expectations and determine product/service satisfaction by using measurement tools.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 1.11. Principles of Business Economics
Examine and employ economic principles, concepts and policies to accomplish organizational goals and objectives.

Competencies
1.11.7.   Describe how economic performance and culture are interdependent.
1.11.8.   Identify the relationships between economy, society and environment that lead to sustainability (e.g., evolution
and impact of the arts).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…



Strand 2.   Design
Learners apply the elements and principles of design and compositional techniques to create works of art and visual
layouts for both tactile and digital art forms.

Outcome 2.1.  Art Elements and Design Principles
Analyze works of art for the art elements and the design principles needed to create professional products.

Competencies
2.1.1.     Describe art elements of line, value, color, shape, space, form and texture in various media that are used
individually or in combination.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 2.2.     Color Theory
Assess the use of color for commercial design.

Competencies
2.2.4.     Identify gamut output issues and calibrate color.
2.2.5.     Select color profiles for different mediums (e.g., Red Green Blue [RGB], Cyan Magenta Yellow Key [CMYK],
Pantone®, Reference Output Medium Metric [ROMM] RGB, CIE-L*a*B* color space).
2.2.6.     Replicate color across multiple mediums accommodating how color changes from the monitor to the final
product (e.g., coated and uncoated papers, metallic, color-calibrated monitors).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 2.3.     Art Forms
Apply art elements and design principles to create two-dimensional (2D) and three-dimensional (3D) commercial
products using various media to communicate the message and evoke the desired audience response.

Competencies
2.3.6.     Select the material based on its characteristics (e.g., design, construction, maintenance, care of product) for the
intended use.
2.3.7.     Create a 3D design according to specific measurements using drawing, cutting, scoring and bonding techniques.

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design



Outcome 2.4.     Visual Layouts
Create layouts for pre-production and analyze the communicative effects on the commercial product.

Competencies
2.4.5.     Differentiate between raster- and vector-based layouts.

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design

Outcome 2.5.     Typography
Apply typographical elements for a commercial presentation.

Competencies
2.5.1.     Select typefaces (e.g., serif, sans serif).
2.5.4.     Mix families of type within a project.

An “X” indicates that the pathway applies to the outcome.

Pathways Media Arts Performing Arts X Visual Design

…

Strand 3.   Written Content Creation
Learners apply content creation knowledge and skills to use the intended message for entertainment, journalism or
marketing purposes.

Outcome 3.1.  Career-based Writing
Develop basic skills and knowledge related to fact-, entertainment- and marketing-based copy.

Competencies
3.1.1.     Analyze the writing content and styles of fact-, entertainment- and marketing-based models.
3.1.6.     Adapt writing for the literacy level of the audience, including the use of readability software.
3.1.8.     Meet word count and organization-sensitive requirements.
3.1.10.   Select visual imagery to support or enhance copy.
3.1.11.   Review, re-write and edit to prepare the final copy for client and artistic approval.
3.1.12.   Critique the impact of your writing and incorporate feedback in a revision.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 3.3.     Fact-based Writing
Write concise and focused copy for journalism.

Competencies
3.3.10.   Apply direct, indirect and partial quotes.
3.3.11.   Create content format, length and flow based on purpose, audience and channel.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts Visual Design

Outcome 3.4.     Market-based Writing
Write concise, creative, memorable, sellable copy for advertising, public relations and proposals.

Competencies
3.4.1.     Research and analyze trends and local markets for opportunities.
3.4.2.     Determine the wants and needs of the target audience.
3.4.3.     Communicate brand image and product value.
3.4.10.   Apply channels of direct mail, online, email, Web and social media strategies.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…

Strand 4.     Audio, Video and Photo Imaging
Learners apply knowledge and skills of photography and videography to capture, engineer and manipulate audio,
images and video for a media production.

Outcome 4.2.    Audio Capturing
Apply the principles and properties of how sound is measured, converted and perceived to capture an audio recording
for professional purposes.

Competencies
4.2.5.     Import audio using analog-to-digital interfaces (e.g., Musical Instrument Digital Interface [MIDI], breakout
boxes).
4.2.6.     Organize a production from audio recording to distributing.
4.2.7.     Distinguish among digital media formats (e.g., .mp3, .mp4, .wav, .aiff).
4.2.8.     Select a score for production and post-production needs.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts Visual Design



Outcome 4.3.   Audio Operations
Manipulate recordings for professional purposes.

Competencies
4.3.6.     Apply virtual mixing techniques.
4.3.7.     Apply the principles of time-based effects.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 4.5.   Photography
Capture and edit still images for commercial purposes.

Competencies
4.5.9.     Modify images through sizing, cropping and output resolution.
4.5.10.   Modify an image through color-management and special effects.
4.5.11.   Enhance an image with tone, contrast, filters, composites and sharpening techniques.
4.5.12.   Retouch an image by cloning, healing, patching and rebuilding.
4.5.13.   Integrate image capture with post-production processes.
4.5.14.   Capture multiple images and render them in high dynamic range.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts Performing Arts X Visual Design

Outcome 4.6.     Videography
Shoot video for professional and archival purposes.

Competencies
4.6.4.     Select file format, frame speed and resolution.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts Performing Arts X Visual Design



Outcome 4.7.     Audio/Video Editing
Edit post-production audio or video for commercial purposes.

Competencies
4.7.2.     Import and log media for editing.
4.7.3.     Manage files of digital clips.
4.7.4.     Use storyboard techniques to place media on a timeline.
4.7.5.     Correct color, condense and enhance a video production.
4.7.6.     Edit audio or video online and offline with transitions, cutting points, order of shots and continuity.
4.7.7.     Add special effects to a video through filters, keying and image control.
4.7.8.     Mix audio for video through filters, ambient sound, sound effects, equalization (EQ) and matching levels.
4.7.9.     Create graphics for video products (e.g., titles, still images).
4.7.10.   Export and upload media in the appropriate format (e.g., print to video, DVD, video file).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

…

Strand 6.    Digital Design
Learners apply knowledge and skills of digital design to manipulate and animate new and existing audio, video or
photo images to create graphics for internet, broadcast, mobile and other multimedia applications.

Outcome 6.1.     Content Management
Import, store, export and manage digital assets.

Competencies
6.1.1.     Identify the characteristics that make media interactive.
6.1.2.     Compare how digital and interactive media are used in different environments (e.g., kiosks, electronic billboards,
Digital Out of Home [DOoH] signage, games).
6.1.4.     Import media into the selected application.
6.1.5.     Identify the hardware capabilities of various devices and how processor speed, Random Access Memory (RAM),
monitor resolution and media storage affect the development and use of digital projects.
6.1.6.     Convert file formats for use in editing software and other applications.
6.1.7.     Export media in the appropriate format for delivery.
6.1.8.     Manage digital assets through organizational techniques (e.g., metadata, keywords, file/folder structure, name
conventions).

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 6.2.   Scanning
Apply scanning techniques and procedures to capture images for design.

Competencies
6.2.1.     Describe the relationship between lines per inch (LPI) and dots per inch (DPI).
6.2.2.     Describe the relationship between resolution and file size.
6.2.5.     Save images in various modes, resolutions and formats.
6.2.6.     Scale, size and adjust file resolution for multiple uses.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 6.3.     Graphics
Create and manipulate two-dimensional (2D) and three-dimensional (3D) digital graphics.
Competencies
6.3.1.     Draw digital graphics.
6.3.2.     Manipulate the attributes of graphics (e.g., color, shape, size, texture).
6.3.4.     Select a graphic file format based on compression, resolution and file size.
6.3.5.     Optimize and export graphic files for intended use.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design

Outcome 6.4.     Animation
Create digital animation.

Competencies
6.4.6.     Render and export animations.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Outcome 6.5.   Web Page Design
Design and create webpages to appeal to the end user.

Competencies
6.5.1.     Identify how different devices, browsers and operating systems affect the look of a web page.
6.5.2.     Explain how bandwidths affect data transmission.
6.5.3.     Describe the basic principles of Hypertext Markup Language (HTML) and its functional relationship with web
browsers.
6.5.4.     Select a web page template based on website characteristics.
6.5.5.     Design a web page based on subject, devices, audience, layout, color, navigation, graphics and Americans with
Disabilities Act (ADA) requirements.
6.5.6.     Organize assets for a functional web page.
6.5.10.   Create and attach cascading style sheets (CSS).
6.5.12.   Incorporate audio, video, graphics and animations into a web page.
6.5.13.   Create rollovers, text wraps and hyperlinks.
6.5.14.   Draft, revise, edit and proofread to check for format and text accuracy.
6.5.15.   Execute usability tests on a completed web page, checking for information accessibility, ease of use and
navigation on multiple platforms and devices.
6.5.18.   Transfer files using file compression for transfer or storage.

An “X” indicates that the pathway applies to the outcome.

Pathways X Media Arts X Performing Arts X Visual Design



Arts and Communication Capstone
Subject Code: 340009

Students apply Arts and Communication program knowledge and skills in a more comprehensive and authentic way.
Capstones are project/problem-based learning opportunities that occur both in and away from school. Under
supervision of the school and through partnerships, students combine classroom learning with work experience to
benefit themselves and others. These can take the form of mentorship employment, cooperative education,
apprenticeships and internships.



PUPIL ASSESSMENT PROCEDURES

PORTAGE LAKES JOINT VOCATIONAL SCHOOL DISTRICT

In order to measure the progress of each student in the program and to measure the effectiveness of the total program,
student evaluation procedures will include, but not be limited to, the following:

·         quizzes
·         tests
·         daily participation
·         daily attendance
·         lab projects
·         lab performance
·         care of equipment
·         portfolios
·         oral presentations
·         conduct and initiative

Measurement of learning will be an ongoing process with emphasis on laboratory activities and competency attainment.
Student assessment will be translated into appropriate grades by the teacher.  Assessment will be consistent with the
school’s grading system and district policies.



GRADING SYSTEM

For the purpose of averaging grades the following numerical values are substituted for grades: A = 4.00, B = 3.00, C =
2.00, D = 1.00, F = 0. The points should be added and total divided by the number of grades given. The number is then
converted back to a letter grade using the following scale:

Point Value Scale Point Range Percent Range
A = 4.0 Points 3.31-4.00 90-100
B = 3.0 Points 2.31-3.30 80-89
C = 2.0 Points 1.31-2.30 70-79
D = 1.0 Points 0.51-1.30 60-69
F = 0 Points 0.00-0.50 0-59

A student must have two passing nine week grades, one of which must be the second semester, in order to pass a full
year course. Failure to complete the requirements of a course may result in a final grade of “F” – regardless of previous
grades.

Students who receive an “incomplete” during any grading period have two weeks to complete the work necessary to
earn a letter grade. Work not done in this time frame will result in an “F” for the incomplete assignments. A final grade
will be calculated using all grades earned during the grading period, including Fs for incomplete work.

Grades students receive may be enhanced or reduced based on their attitude, daily performance, and accomplishments
as specified in the Career Center’s Board of Education policy.

If a senior is in danger of failing quarter 1 of their CTE courses, a meeting will be scheduled with the student’s teachers,
counselor, and home school counselor.  If they do not pass quarter 1 and are in danger of failing quarter 2, they may be
considered for dismissal from their program and return to their respective partner school.



POTENTIAL FOR INDUSTRY RECOGNIZED CREDENTIALS AND COLLEGE CREDITS

CREDENTIALS:
*Adobe Certified Associate Graphic Design and Illustration using Adobe Illustrator-4 points
*Adobe Certified Associate Print and Digital Media Publication Using Adobe InDesign-4 points
*Adobe Certified Associate Visual Communication Using Adobe Photoshop-4 points
*Adobe Certified Associate Video Communications Using Adobe Premiere Pro-4 points
*Adobe Certified Associate Video Production Using Adobe After Effects-4 Points
*Google Analytics-3 points
*Google Adwords-3 points
*Ohio Drivers License-1 point

TOTAL POTENTIAL = 22 POINTS*

*Point values are assigned according to the current ODE approved credential list for Arts and Communications.

COLLEGE CREDITS:

College credits are offered through the Ohio Department of Higher Education Career Technical Assurance Guides (CTAGs)

program.

CTAG credit is contingent upon receiving specific grades in qualifying courses and specific scores on qualifying course

webXams.

Verification forms to submit for credit upon course completion can be found here.  Please remember these credits can

only be applied at Ohio public 2 and 4 year colleges who offer a similar corresponding class.

The following courses can apply for CTAG credit from Design, Communication, and Marketing:

Digital Image Editing - 340120

● CTGRPH001 - Raster Graphics

● "C" or better in course and 44 or higher on WebXam

● 3 hours

Advertising and Communication- 340340

● CTVDI002 - Fundamentals of  Advertising and Communication

● "C" or better in course and 44 or higher on WebXam

● 3 hours

Multi-Media Web Production - 340160

● CTMDA004 - Multi-Media Production for the Web

● "C" or better in course and 53 or higher on WebXam

● 3 hours

TOTAL POTENTIAL = 9 CREDIT HOURS

Portage Lakes Career Career Center also has numerous articulation agreements with various colleges and universities.  Please see the Assistant Superintendent for

further information.

https://education.ohio.gov/Topics/Ohio-s-Graduation-Requirements/Industry-Recognized-Credentials/Industry-Recognized-Credentials-by-Career-Field/Arts-and-Communications
https://www.ohiohighered.org/transfer/ct2/earning-college-credit
https://www.ohiohighered.org/transfer/ct2/how-to-access-ct2-credit


VISUAL DESIGN PRIMER / DIGITAL IMAGE DESIGN

COURSE OUTLINE

COURSE DESCRIPTION

The Design, Communication and Marketing Program is designed to develop the knowledge and skills needed

to become a successful Visual Communication Design professional in today’s multimedia world.  The Visual

Design Primer / Digital Image Design course requires the students to apply knowledge in the classroom, design

lab, photography/videography studio, and on-site settings.   The curriculum utilizes critical thinking and

analysis of information in addition to traditional learning.  Students are expected to pursue this knowledge

aggressively and actively take part in the learning process.

The course is structured to allow all students the opportunity to master all competencies necessary for

completion of the program.  Competencies are skill and knowledge components that are required for success

in the field of design.

The primary focus of study will involve visual design fundamentals, software competencies, foundational

photography and videography skills and techniques, visual communication strategies, and business laws and

ethics relating to the field of Visual Communication Design. The lab and project experiences will provide

opportunities for students to apply concepts and techniques on both simulated work experiences and with

actual clients of the DCM Design Lab.

COURSE OBJECTIVES

A.  Develop knowledge and fluency in design vocabulary and related technical terminology.

B.  Develop knowledge and understanding of the careers and professions in the

field of design, communications and marketing.

C.  Develop an in-depth understanding of the human body, how it functions and the

body’s response to injury/illness.

D.  Develop a strong knowledge base of human anatomy structure and function.

E.  Develop the ability to design and implement an individualized training program

for an athlete.

COURSE CONTENT

A.  Emergency Care and Transportation

B.  Injury Evaluation/Recognition

C.  Injury Prevention/Rehabilitation

D.  Musculoskeletal Injuries

E.  Human Anatomy and Movement

F.  Sports Medicine Educational Programs

G.  Administration of Sports Medicine Programs

H.  Equipment/Medical Bracing Techniques

I.  Selected Wrapping and Taping Techniques

J.  Common Illnesses



COURSE GRADING

PROJECTS
➔ Work-based learning involving simulated

client work experiences and/or authentic
work for clients

➔ See attached rubric

40% OF OVERALL GRADE

LAB
➔ Assessment during learning/curricular class

time that may involve:
◆ PROFESSIONALISM
◆ ATTENDANCE
◆ PREPAREDNESS
◆ ATTITUDE
◆ PARTICIPATION
◆ TIME MANAGEMENT
◆ PROBLEM SOLVING
◆ WORKING WITH OTHERS
◆ QUALITY OF WORK
◆ CONTRIBUTIONS TO TEAMWORK
◆ LEADERSHIP
◆ MONITORING AND MANAGING

GROUP EFFECTIVENESS
➔ See attached rubric

40% OF OVERALL GRADE

PORTFOLIO
➔ Work and learning assignments involving the

development, expansion and maintenance of
students’ respective design portfolio
websites.

20% OF OVERALL GRADE

TOTAL 100%

Note:  Missed work will be accepted within two days after return from an excused absence.  Lab participation

points cannot be made up but will be excused with a PLCC recognized form of documentation.  A physician’s

note will excuse lab points after/during illness or injury.







TEXTBOOKS

Graphic Design Play Book

The classroom textbooks should not leave the classroom under any circumstances.

TBD

LAB MATERIALS/EQUIPMENT

The lab equipment and materials are property of the PLCC.



VISUAL DESIGN PRIMER / DIGITAL IMAGE DESIGN

WEEKLY OUTLINE

WEEK # CONTENT / TOPICS ASSIGNMENTS

WEEK 1 ➔ Introduction to course
➔ Course expectations,

policies, procedures
➔ Design careers
➔ Developing your own

design style

➢ Paperwork
➢ Student Surveys

WEEKS 2/3 ➔ How a DSLR camera works
➔ Learning DSLR camera

settings
➔ Practice capturing images

in different settings with
the DSLR camera

➔ What makes a photograph
interesting?

➔ Learning photographic
compositional principles

➢ Intro DSLR Photo Lab
➢ Point-of-View Photo Lab
➢ Light and Shadow Photo

Lab
➢ Group Critique

WEEKS 4/5 ➔ What is the Rule of Thirds
and how does it work?

➔ Learning basic lighting
manipulation for
photography

➔ Designing for the
announcements

➔ Introduction to Photoshop

➢ Rule of Thirds Photo Lab
➢ Lighting Photo Lab
➢ Group Critique
➢ Announcements Project:

Social Media Designs
➢ Photoshop Labs

WEEKS 6/7 ➔ Introduction to Photoshop
➔ Web Portfolio Project

Overview

➢ Photoshop Labs
➢ Initial Web Portfolio

Creation Project

WEEKS 8/9 ➔ Introduction to Photoshop
➔ Catch Up!!!

➢ Photoshop Labs

WEEKS 10/11 ➔ Introduction to Photoshop
➔ Prep for upcoming 8th and

10th grade visit days

➢ Photoshop Labs
➢ Designs for visit days
➢ Video production and

editing for visit days

WEEKS 12/13 ➔ Prep for upcoming 8th and
10th grade visit days

➔ Taking a compelling group
photo

➔ Project overview for CTE

➢ Designs for visit days
➢ Video production and

editing for visit days
➢ Research and planning  for

CTE group photos



Program Group Photos for
Yearbook

WEEKS 14/15 ➔ Photoshop review
➔ Photoshop intervention

and enrichment
➔ Design and creation of

DCM display for PLCC
Winter Lights Festival

➔ Portrait and Group
Photography
Fundamentals

➢ Photoshop formative
assessments

➢ Winter Lights Display
Project

➢ CTE Group Photos Project

WEEKS 16/17 ➔ Photoshop certification
content overview

➔ How to select and submit
work to the Scholastic Art
Awards competition

➔ Web Portfolio Review

➢ Guided notes for
Photoshop certification
content overview

➢ Photoshop certification
flashcards lab

➢ Photoshop certification
practice test

➢ Scholastic Art Awards
competition submissions

➢ Web Portfolio Update

WEEKS 18/19 ➔ Photoshop certification
content overview

➔ How to select and submit
work to the Scholastic Art
Awards competition

➔ Web Portfolio Review

➢ Guided notes for
Photoshop certification
content overview

➢ Scholastic Art Awards
competition submissions

➢ Web Portfolio Update
➢ Photoshop certification

test - attempt 1

WEEKS 20/21 ➔ Illustrator certification
content overview

➔ Introduction to Illustrator
➔ WebXam content overview

➢ Intro to Illustrator Labs
➢ Guided notes for Illustrator

certification
➢ Flashcards for Illustrator

certification
➢ Installation of Scholastic

Art Awards Exhibition

WEEKS 22/23 ➔ Introduction to Illustrator
➔ Illustrator certification

content review
➔ WebXam content
➔ Overview of Governor’s

Awards for the Arts

➢ Intro to Illustrator Labs
➢ Guided notes for Illustrator

certification
➢ Flashcards for Illustrator

certification
➢ Prep work for entry to

Governor’s Awards



WEEKS 24/25 ➔ Introduction to Illustrator
➔ WebXam content

➢ Illustrator Projects
Overview

➢ Guided notes for Illustrator
certification & WebXam

➢ Flashcards for Illustrator
certification & WebXam

➢ Illustrator certification
practice test

WEEKS 26/27 ➔ Introduction to Illustrator
➔ Illustrator certification

content review
➔ WebXam content
➔ Catch up!!!

➢ Intro to Illustrator Labs
➢ Illustrator Projects
➢ Guided notes for Illustrator

certification & WebXam
➢ Flashcards for Illustrator

certification & WebXam
➢ WebXam practice test

WEEKS 28/29 ➔ WebXam content review
➔ Introduction to Illustrator
➔ Illustrator certification

content review
➔ Web Portfolio Review

➢ Intro to Illustrator Labs
➢ Illustrator Projects
➢ Guided notes for WebXam
➢ Flashcards for WebXam
➢ Web Portfolio Update

WEEKS 30/31 ➔ WebXam content
➔ Illustrator content

➢ WebXam labs
➢ Guided notes for WebXam
➢ Flashcards for WebXam
➢ Illustrator Projects

WEEKS 32/33 ➔ WebXam content
➔ Illustrator content

➢ WebXam labs
➢ Illustrator Projects
➢ Illustrator Certification

attempt 1
➢ WebXams

WEEKS 34/35 ➔ Web Portfolio Review
➔ WebXams

➢ Web Portfolio Update
➢ WebXams

WEEKS 36/37 ➔ Intro to Film and
Videography

➢ Intro to Videography Labs

WEEKS 38/39 ➔ Intro to Film and
Videography

➢ Intro to Videography Labs

***** This schedule may be altered at any time.

● STUDENTS MAY ONLY COMPLETE LABS/PROJECT WORK WITH SAFE AND APPROPRIATE CLOTHING and

BEHAVIOR.  LACK OF CORRECT CLOTHING and/or BEHAVIOR MAY LEAD TO FAILURE OF THE

LAB/PROJECT. Continued misbehavior will lead to alternative assignments.

● LABS/PROJECTS MUST BE COMPLETED BY THE END OF EACH UNIT.



● LABS MAY BE ALTERED DUE TO STUDENT INJURY, ILLNESS OR  HEALTH CONDITION WITH A PHYSICIAN’S

NOTE ON FILE OUTLINING A STUDENT’S LIMITATIONS OF PHYSICAL ACTIVITY.


